% 
*% 


q 
QO 

Zi 
<2 
< 

+ 
O 
nd 
bz 
a 
- 

ZF 
=e 4 
Od 
iP 
tO 
a ti 


Skin- 
diving 
for 

treasure, 
adventure 
and 
fun! 


Hal 
WalLiS 


PRODUCTION 


Se ee eae : 
Hear ELVIS’ 45 EP sound track recording of “Easy Come, Easy Go” on RCA Victor! 


DODIE MARSHALL: PAT PRIEST: PAT HARRINGTON: SKIP WARD: FRANK McHUGH ane ELSA LANCHESTER 


WRITTEN 


ALLAN WEISS and ANTHONY LAWRENCE - JOHN RICH-recunicouon® [Pss2"@. 


ACOLS. x 1/78 LINES.......-- 712 LINES (AVAILABLE ONLY IN BLACK & WHITE) MAT 403 
‘ 12%. mches. 02 Sac: 51 inches 


Copyright © 1966 by Hal B. Wallis and Joseph H. Hazen. All Rights Reserved. Permission granted for newspaper and magazine reproduction. (Made in U.S.A.) 


PUBLICITY. 


Still #10234/69 


Mat 2B 


YOGA ANYONE?—Yoga is obviously not Elvis Presley’s cup of 
tea—at least not the way hilarious Elsa Lanchester teaches it in 
the sensational new Presley swinger, “Easy Come, Easy Go,” a 


Hal Wallis Production opening 


Ws citivoine at the ...... Theatre. 


The Paramount Picture in Technicolor co-stars lovely Dodie 


Marshall and sexy Pat Priest. 


aaa 
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WALLIS-PRESLEY STRIKE GOLD AGAIN 
IN BRIGHT AND BREEZY “EASY COME!” 


If ever the term “‘sure-fire’’ may be applied in show business, 
it most safely belongs on the motion pictures which have starred 
Elvis Presley and been directed by Hal Wallis. ‘““Easy Come, 
Easy Go” is the ninth and latest collaboration Wallis has pro- 
duced for Paramount Pictures in Technicolor opening ................ 
EE PIAS civnciseunssanne Theatre, and the lines are beginning to form. 


Hal Wallis has had a distin- 
guished career as a producer of over 
400 films. Over the years his pic- 
tures have been nominated for 121 
Academy Awards and walked off 
with 32 Oscars. But it is doubtful if 
he has ever been involved with a 
more successful string of pictures 
or a more lastingly popular star 
than the series of films he has pro- 
duced to display the talents of Elvis 
Presley. 

The magic of the Presley name 
doesn’t dim with the passage of 
years, it glows ever brighter. 

In “Easy Come, Easy Go,” Elvis 
plays a Navy frogman who acci- 
dentally locates what he believes to 
be a vast sunken treasure while he’s 
in the act of immobilizing a vagrant 
mine. Waiting until his discharge 
from the service, he embarks on a 
treasure hunt. 

True to the spirit of all Presley 
pictures, “Easy Come, Easy Go” is 
crammed full of songs, beautiful 
girls and zany characters in oddball 
situations. 


resets” Sa" fin “sone eNO Access 


Still #10234/76 


The Wallis company is about 
equally divided among newcomers 
and veterans, with Dodie Marshall, 
Pat Priest and Pat Harrington each 
getting the best role they’ve ever 
had in motion pictures. Pat Priest 
and Dodie Marshall get a chance to 
vie with each other to see which of 
them is the sexier and Pat Harring- 
ton gets a meaty role to prove that 
he’s as good an actor as he was a 
comedian. 

Young pro Skip Ward is the vil- 
lain of the piece, while old pro 
Frank McHugh plays what he calls 
the funniest role he’s ever had, a 
sea captain who can’t avoid being 
seasick when he’s on the water. 
Elsa Lanchester sparkles as a weird 
yoga instructor. 

The film has been directed by John 
Rich, a veteran of just about every 
type of television series and now 
fast making a name for himself as 
a skilled motion picture director. 

The screenplay is by Allan Weiss 
and Anthony Lawrence and the 
music is by Joseph J. Lilley. 


“Mat 2C 


UNIQUE PAINTING APPROACH is observed by a puzzled Elvis 


Presley and an experienced Dodie Marshall in this colorful scene 


from “Easy Come, Easy Go,” 


nicolor opening ...... at the 


a Hal Wallis production in Tech- 
Pidetedes Theatre. The Paramount 


Picture features six new Presley hits. 


FLVIS—WORLD’S MOST POPULAR ENIGMA, 
SCORES AGAIN IN “EASY COME. EASY gO!” 


Hundreds of newspaper and magazine articles have been written on the theme of ““What so-and- 
so is really like.”” For the most part, these stories, though usually sketchy, come pretty close to 


their targets. 


There have probably been as 
many or more articles of this nature 
written on the subject of Elvis 
Presley than on anyone else. Do 
they hit their target? 


“Easy Come, Easy Go,” the Hal 
Wallis production for Paramount 
Pictures in Technicolor, opening 
PONS a ie sor at the ................ Lheatre, 
is the 24th picture Elvis has starred 
in in little over a decade. Once again 
there will be stories about “What 
Elvis Presley Is Really Like.” 


There is only one honest answer. 
Nobody knows for sure. Or, if 
they’re close to Elvis and do know, 
they’re not saying. 

And once again, your guess is as 
good as anyone else’s. 

Everyone has an impression of 
Elvis. Reporters base their state- 
ments on deduction and logic and 
limited personal exposure. Every- 
one who works with Elvis has an 
opinion. But what people really 
know seems to be a consensus of 
theories and appraisals rather than 
fact. 

Is he married? The consensus 
seems to be he is not, but how many 
people know for sure? 

What does he do in his spare 
time? Well, he doesn’t go night 
clubbing and he doesn’t go where 
people can see him. He’s been linked 
with girls in gossip columns more 
often than he’s been seen with them 
in public. Usually, the column items 
are pure conjecture. 

Whereas many stars scream about 
their craving for privacy, all over 
the front pages, Elvis simply dis- 
appears. When he isn’t working he 
goes home to Memphis... or does 
he? There are some who claim he 
has a hideaway somewhere in the 
Hollywood area. 

Almost the only time his where- 
abouts have been subject to accurate 
checking was during his time in 
service. One could find out where 
he was stationed. 

There are a few obvious truths 
about Presley. He obviously loves to 
work. The 24 films in ten years are 
proof of this, particularly when one 
adds on the recording sessions. He 
has been overexposed professionally 
the way very few others have been, 
and for a longer period. But it hasn’t 
hurt him one bit. 

His personal life has been under- 
exposed, but perhaps this helps ac- 
count for his popularity. Millions of 
teenagers have screamed and faint- 
ed at his performances, but none of 
them actually knew anything about 
the person they were screaming at. 
Perhaps this mystery heightens his 
appeal. Each fan is able to create 
the image of his hero he prefers and 
the only demands on a spectator or 
fan is to pay attention to the actual 
performance. 

Everyone who has worked with 
Elvis is agreed that he is quiet, 
hard-working and polite, hardly a 
glamorous image. But no one seems 
to know more about him than the 
facts revealed in his studio biogra- 
phies. There is even disagreement 
as to what his favorite foods are. 

So, the next time you read about 
what the REAL Elvis Presley is 
like, you might just as well believe 
it. You aren’t likely to read any- 
thing more accurate in the foresee- 
able future. 

“EKasy Come, Easy Go” co-stars 
Dodie Marshall, Pat Priest, Pat 
Harrington, Skip Ward, Frank Mc- 
Hugh and Elsa Lanchester. 


Stull #10234/102 


Mat 2A 


A WILD RIDE is only one of the hip thrills Dodie Marshall 
receives from handsome Elvis Presley in the swinging new Presley 
musical, “Easy Come, Easy Go,” a Hal Wallis production for 


Paramount Pictures opening 


Vay ies 164 Rishene at the “so yee 


Theatre. The Technicolor picture co-stars sexy Pat Priest as well 
as Pat Harrington, Skip Ward, Frank McHugh, and Elsa Lan- 


chester at her hilarious best. 


PAT PRIEST REALLY NOT A MUNSTER— 
IN “EASY COME, EASY GO” SHE PROVES IT 


After two years of synthetic TV stardom as Marilyn Munster, 
the misfit (she’s so pretty, she had to be considered a misfit) of 
the Munster clan, lovely Pat Priest finally gets a real break, Pat 
is co-starred opposite Elvis Presley in “Easy Come, Easy Go,” 
the Hal Wallis Production in Technicolor for Paramount Pic- 


GETS, OTD ova steed vevacecnseinee. 


It’s quite a jump from playing 
second fiddle to a family of ghouls 
to playing a pert and attractive so- 
ciety girl who gets several chances 
to demonstrate she knows how to 
fill a bikini, and does so in plain view 
of Elvis Presley and his built-in 
audience of millions. 

Pat doesn’t claim she had a miser- 
able time appearing in the “Mun- 
sters” series, but she has a right to 
resent it just a little. The series 
went out of its way to conceal the 
fact that Pat has the kind of figure 
guys enjoy whistling at. 

“There were times,” she said, 
“when I felt like going to the pro- 
ducers and telling them that if they 
wanted someone who looked like a 
boy, they should have hired a boy.” 

But Pat wisely kept quiet and got 
two years of TV under her belt and 
made her name mean something 
other than the name of the daughter 
of a former Treasurer of the United 
States (Ivy Baker Priest). 

Now, in “Easy Come, Easy Go,” 
it may honestly be said that Pat 
shows all—well, nearly all—cer- 
tainly enough to convince vagrant 
viewers who might actually have 
thought that was a boy playing the 
role of Marilyn Munster that it 
wasn’t any such thing. 

“I’m crazy about acting,” Pat ad- 
mitted, “unlike my sister Nancy 
who tried it (under contract to 20th 
Century-Fox) and didn’t care for it 
too much. 

“But from now on I’d prefer to 
play roles which expose the fact 
that I am a girl and I don’t have a 
hip problem.” 

“Easy Come, Easy Go” also co- 
stars Dodie Marshall, Pat Harring- 
ton, Skip Ward, Frank McHugh and 
Elsa Lanchester. 
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Still #10234/84 
ELVIS PRESLEY sings up a 
storm in his latest Hal Wallis 
Technicolor production, “Easy 
Come, Easy Go,” which opens 
smaeeneceee at the ......Theatre. 
Directed by John Rich in beau- 
tiful California for Paramount 
Pictures, the film co-stars Dodie 
Marshall, Pat Priest, Pat Harr- 
ington, Skip Ward, Frank 
McHugh, and Elsa Lanchester. 


Mat 1A 
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ELSA LANCHESTER WORKS 
AGAIN SINCE SHE 
UNLOADED TREASURE 


For Elsa Lanchester, whose mar- 
riage to the late Charles Laughton 
was a full and happy one, his death 
left an unfillable void. To compen- 
sate in some small way for his loss, 
Miss Lanchester held on to the vast 
collection of art treasures her hus- 
band had amassed during his life- 
time. 

But, just prior to reporting for 
work on “Easy Come, Easy Go,” the 
Hal Wallis production in Techni- 
color for Paramount Pictures, open- 
AN cvesseen eee dee cece at thet 4) i oecces ce 
Theatre, in which she plays Madame 
Neherina in an inspired bit of cast- 
ing, Miss Lanchester flew to New 
York to arrange for the auction of 
the Laughton collection. 

What had happened ? 


“T really did love every piece,” 
she said, “because they belonged to 
Charles and he loved them so. But 
something strange began to happen 
to me. They were so valuable that 
I was almost afraid to leave them 
alone. I was afraid they would break 
or someone would steal them or 
some disaster would befall the 
mementoes. 


“Caring for Charles’ art treasures 
became a full-time responsibility. I 
knew they were terribly valuable. 
And suddenly, instead of my owning 
things that were near and dear to 
me, they began owning me. 

“Tt was almost as if I had become 
an instant mother and was no 
longer free to live my own life. 


“When I began to notice that they 
smelled musty on damp days, I had 
to make a decision.” 

The decision was that in order for 
her to regain her freedom of move- 
ment, Miss Lanchester would have 
to dispose of the Laughton accumu- 
lation of paintings and pre-Colum- 
bian artifacts. 


“T guess I really prefer the simple 
things in life,” she noted. “I just 
wasn’t cut out for the responsibility 
of owning such treasures. My mind 
never did work the same way 
Charles’ did.” 


Miss Lanchester is obviously 
much more relaxed these days, now 
that the fortune in art has been 
attended to. 


And her hilarious performance in 
“Easy Come, Easy Go” gives testi- 
mony to the comic heights to which 
she can rise when she’s in the proper 
frame of mind. 

The Technicolor comedy-adven- 
ture was directed by John Rich and 
also stars Elvis Presley, Pat Priest, 
Dodie Marshall, Pat Harrington, 
Skip Ward and Frank McHugh. 


Still #10234/18 Mat 1B 


PAT PRIEST CHARMS ELVIS 
PRESLEY, for very obvious 
reasons in the Hal Wallis pro- 
duction, “Easy Come, Easy Go,” 
a Paramount Picture in Techni- 
SOlOM:) OPENID Ga ihnegsieucdsass sae at 
Ui ee Meares Gear Theatre. 


Still #10234/47 


Mat 2D 


ELVIS PREPARES TO DIVE for a dangerous mine with his 
buddy (David Griffith) in this action scene from the Hal Wallis 
production in Technicolor for Paramount Pictures, ““Easy Come, 


Easy Go,” opening ........... 


athe’ ou. tee es Theatre. 


COLUMN ITEMS 


FINE ARRANGEMENT. Place a 
number seven next to the name of 
Joseph J. Lilley. That’s how many 
musical scores he’s composed, ar- 
ranged and conducted for Elvis 
Presley pictures. 

The latest is “Easy Come, Easy 
Go,” Hal Wallis production for 
Paramount release, opening ............ 
yeeros BEAN. ccsscoisions- tals EERULE, 

Lilley, who’s been associated with 
Paramount since 1941, has been in 
musical command of over 100 fea- 
tures since then, including the mem- 
orable “White Christmas” and the 
“Road” pictures with Bob Hope and 
Bing Crosby. 

“Easy Come, Easy Go” co-stars 
Dodie Marshall, Pat Priest, Pat 
Harrington, Skip Ward, Frank Mc- 
Hugh and Elsa Lanchester. 


NO SURPRISE. That wild dancing 
that Elsa Lanchester does in “Easy 
Come, Easy Go,” Hal Wallis pro- 
duction for Paramount opening ........ 
Aelia u ats WNC aati Meatre, 
shouldn’t come as a surprise to those 
of her fans who’ve been following 
her career for any length of time. 

Elsa not only started out by 
studying with Isadora Duncan in 
Paris, she later performed with Lon- 
don’s Sadler’s Wells Ballet. 

Elvis Presley stars in the Tech- 
nicolor feature, along with Dodie 
Marshall, Pat Priest, Pat Harring- 
ton, Skip Ward and Frank McHugh. 


TOMORROW’S STAR. Sivi Aberg, 
who plays an attractive beatnik in 
“Easy Come, Easy Go,” the Hal 
Wallis Production for Paramount 
Pickures, OPENING «scsi at 
TUG bs sitaiiousicns Theatre, was named 
1967’s Hollywood Star of Tomorrow 
on the nationally televised ABC-TV 
special “Hollywood Stars Of Tomor- 
row Awards” on Saturday night, 
January 28, 1967. 

The beautiful blonde, former Miss 
Sweden has made several television 
appearances, including guest shots 
on “Batman” and a Jack Benny 
special. 

“Easy Come, Easy Go” stars Elvis 
Presley and co-stars Dodie Mar- 
shall, Pat Priest, Pat Harrington, 
Skip Ward and Elsa Lanchester. 


FOREIGN DISH. “Easy Come, Easy 
Go,” the Hal Wallis Technicolor 
production for Paramount release, 
OPENING aw nse atthe we 
Sey Se Theatre, isn’t all adventure 
and Elvis Presley and music. It also 
features some impressive scenery. 
One of the most impressive bits of 
scenic wonder is Sivi Aberg, the 
statuesque blonde beauty who was 
Miss Sweden of 1964 and who placed 
third in that year’s Miss Universe 
contest. In the John Rich directed 
feature, Miss Aberg plays a beatnik. 
The film also stars Dodie Mar- 
shall, Pat Priest, Pat Harrington, 
Skip Ward and Elsa Lanchester. 


Looks, Ego, Ambition and Talent 
Will Put Dodie Marshall On Top 


There doesn’t seem to be any doubt that the next stop for 
Dodie Marshall, who co-stars with Elvis Presley in “Easy Come, 
Easy Go,” the Hal Wallis Production in Technicolor for Para- 


mount Pictures, opening ........... 


Theatre, is stardom. 

“Easy Come, Easy Go” is only 
her second picture. Her first found 
her playing the small but memor- 
able role of “the sexiest girl in the 
world” in “Spinout,” also with 
Elvis. Now she’s co-starred. And 
where else can a girl like this go 
but up. 

Dodie isn’t shy about it either. 

“T want to be a star,” she says, 
“and I see no reason to conceal it. 
I want to get to the top of my pro- 
fession and it’s more than just an 
expression of ego. I have the desire 
and some of the qualications and 
I hope I can acquire the others. 


“T wanted to be a movie star way 
back when I was a kid,” the British- 
born, Philadelphia-raised beauty 
laughed. “All the little girls I knew 
wanted to be movie stars. But they 
quit and I didn’t.” 

Stardom does seem to have been 
a governing force in Dodie’s life. In 
New York, she took drama lessons 
by day and singing lessons at night. 
She put in two years singing in the 
chorus of “Oliver” on Broadway. 


eden aay BU TAG ass voteade ac ite ct vin wise 


She made the gruelling rounds of 
the little nothing clubs in New York 
before she made an impression on 
the more sophisticated audiences at 
One Fifth Avenue. And she wasn’t 
afraid to go out on the road with a 
couple of shows. 

When she moved to Hollywood, 
she won her role in “Spinout” over 
200 other aspirants by making pro- 
ducer Joe Pasternak believe she 
really was the sexiest girl in the 
whole world. 

When the final scene of that pic- 
ture called for her to play drums, 
she refused to fake it. She practiced 
eight hours a day until she actually 
could play drums. 

She’ll probably achieve her ambi- 
tion. She knows that today her name 
on a marquee isn’t going to sell any 
tickets. But, she is convinced that 
tomorrow, it will. What’s more, she 
is able to convince others that this 
is inevitable. 

“Easy Come, Easy Go” also co- 
stars Pat Priest, Pat Harrington, 
Skip Ward, Frank McHugh and Elsa 
Lanchester. 


DETERMINED PAT HARRINGTON ACTS 
IN “EASY COME, EASY G0" 


In show business, the best advice is sometimes that which is 
ignored. Knowledgeable people warned producer Hal Wallis not 
to sign Elvis Presley to a long term contract. Wallis ignored 
the advice and found himself “Stuck” with one of the greatest 
and most popular moneymakers of all time. 


People also warned Presley’s co- 
star in “Easy Come, Easy Go,” 
the Hal Wallis Production in Tech- 
nicolor for Paramount Pictures, 
OPENING = 4...ccssesestees AGUNG! Sots. os 
Theatre, Pat Harrington, to stick 
to nightclubs and to leave acting 
alone. 

Pat like Elvis also refused to 
listen to well-meaning advice, and 
has also made it pay. 

Pat had established himself as a 
popular TV and night club com- 
edian, when he fell victim to the 
comedian’s blight. He wanted to be- 
come an actor. 

Friends and advisers pleaded with 
him not to do it, not to throw away 
a successful career. The advice was 
sound. Most comedians who try act- 
ing live to regret it, despite all the 
publicity to the contrary. But, Pat 
was stubborn. 

“It hurt me financially at first,” 
Pat admitted. “Producers who used 
to pay to see me work in clubs and 
who loved me, laughed at the idea 
of my becoming an actor.” 

Pat decided that the only way to 
break the comedy image was to pre- 
pare an audition, which he did, using 
a highly dramatic scene from the 
somber American play “Death Of A 
Salesman.” 

At first it was TV, then small 
roles in the films ‘Move Over, Darl- 
ing” and “The Wheeler Dealers.” 
In 1966, his best year to date, he 
made his West Coast stage debut in 
the Hollywood production of “Catch 
Me If You Can,” appeared on over 
20 TV shows and got his best film 
ss thus far in “Easy Come, Easy 

(ome 

Jonathan Winters, one of the peo- 
ple he met while serving as a time 
salesman at NBC, steered him into 
comedy and for months he perpe- 
trated a hoax on TV audiences, 
yretending to be Italian golf pro 
Guido Panzini. This led him to 
many appearances on the Jack Paar 
Show, the Steve Allen Show and as 
a regular on the Danny Thomas 
Show and from these to a booming 
night club career. Then came his 
hairbrained decision to become an 
actor. 

Now that he’s proved his point, 
he claims to have one remaining 
ambition. 

“All I want to do now,” he says, 
“is to win an Academy Award.” 

Nobody laughs when he says this. 

“Easy Come, Easy Go” is a Hal 
Wallis production for Paramount 
Pictures release. The star of the 
Technicolor feature is Elvis Presley. 


Still #10234/125 Mat 1D 
SIX NEW SONGS are sung by 


the incomparable Elvis Presley 
in his latest Technicolor film, 
“Easy Come, Easy Go,”’ open- 
rit eh pare Ne HUAMEss ci). 
Theatre. The Hal Wallis pro- 
duction for Paramount Pictures 
co-stars lovely Dodie Marshall 
and Pat Priest. 


Mat iC 


Still #10234/10 
BEAUTIFUL BEATNIK is por- 
trayed by Dodie Marshall in 
the latest Elvis Presley film, 
“Easy Come, Easy Go,” open- 
MUD iek cones seis AU URE ei 6 ean 
Theatre. The Hal Wallis pro- 
duction in’ Technicolor for 
Paramount Pictures features 
six new rockers. 


FRANK McHUGH HAPPY 
WHEN AT WORK 


Though he was born on May 23, 
1898, Frank McHugh can’t abide 
the suggestion that maybe it’s time 
for him to retire. ““What nonsense,” 
he chortles. “I’m as spry as I ever 
was. And now, after 150 pictures, I 
think I’ve got the funniest role of 
my career. Now I have to keep 
working until I top it.” 

McHugh was referring to his co- 
starring role as Captain Jack, a man 
who loves the sea but who gets sea- 
sick anytime he’s close to it, in 
“Easy Come, Easy Go,” the Hal 
Wallis production in Technicolor for 
Paramount Pictures, opening ........ 
UGAUIN GPs aes fs ave secoeesetbe Theatre. 

McHugh’s incredible energy and 
his continued zest for the business 
of entertainment is best exempli- 
fied by the fact that just two years 
ago, he turned up as a regular on a 
TV series. What’s more, he fought 
for the role. 

Frank was starring on Broadway 
in “A Funny Thing Happened On 
The Way To The Forum” when he 
heard that Bing’ Crosby was going 
to do a situation comedy series. 

“The part of ‘Uncle’ Willie was 
just perfect for me,” he recalled. 
“He was a friend of Bing’s who just 
moved in with the family. But, I had 
to audition and that meant going to 
California.” 

McHugh planned his move care- 
fully. The musical played Sunday 
night, but was dark on Monday. So, 
he arranged for his audition for a 
Monday afternoon. On Sunday night 
he took an overnight bag to 
the theatre and arranged for a cab 
to stand by after the performance. 
When the curtain came down, 
Frank, makeup and all, picked up 
the bag, got into the cab and caught 
the midnight plane to California. 
He arrived in time to rest, do his 
audition on Monday, catch a Mon- 
day night plane back to New York, 
and be rested enough for the Tues- 
day night performance. And he 
wasn’t even breathing heavily. 

“Back in the old days on the War- 
ner lot,” he laughed, “we character 
people used to do three movies at 
the same time, so this was nothing. 
The important thing is that I got 
the part.” 

“Easy Come, Easy Go” also co- 
stars Dodie Marshall, Pat Priest, 
Pat Harrington, Skip Ward and 
Elsa Lanchester. The Elvis Presley 
feature was directed by John Rich. 
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SPECIAL PUBLICITY LAYOUTS 


Still #10234/Spec/1 Mat 3A 


ELVIS PRESLEY SINGS, SWINGS, AND oe DIVES in his latest exciting adventure, “Easy 
Come Easy Go,” opening S iiguahen He seme ers BINGEN ois ee este eae Oe, ais Theatre. The Hal 


Wallis ptodnenin in Technicolor co-stars jewaisttal Dodie Marshall and sexy Pat Priest. John 
Rich directed the Paramount Picture which features six new rockers from the one and only Elvis. 


Still #10234/Spec/2 Mat 3B 


ADVENTURE UNDER THE SEA with song and dance is the latest setting for the new Elvis 
Presley film, ‘“‘Easy Come, Easy Go,” a Hal Wallis production in Technicolor, opening ........ 
ALINE ca thane Theatre. John Rich directed the Paramount Picture which co-stars beautiful 
Dodie Marshall and sexy Pat Priest. 


ISSSSSSSSSOSSSSSSSS SS SSSSSS 


ADVERTISING BILLING 


Paraniount Pictures Presents 0 ee. ee 25% 
EL VIS’ PRESLEY oe eS i ee. Se eos 100% 
in Height & Width of title 
BAST COME. EASY CaOy es ee ae ee 100% 
A’ Het Wallis Procuction:. oP ere ee oe 65% 


Co-starring 
DODIE MARSHALL 
PAT PRIEST 
PAT HARRINGTON 
SKIP WARD sg ety SM ce RRR a ae ea 25% 
FRANK McHUGH 
and 
ELSA LANCHESTER 


Written by 


Avie Wes and “Anthony Lawrence 02). oa. . aio s in ew 35% 
Diveeee oar GNA Pict 625). Soy bewdbeais ee aee o,  e  teed. wistels 35% 
TENCE Re ecniiie Sci 226 2. ahha wierd beans 7 Ralics mE 25% 
SR Site cack cs pe ee uae 6 a ae ee hewn y do ly 
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SYNOPSIS 

(Not For Publication) 
While deactivating an underwater mine, Navy frogman Ted 
Jackson (ELVIS PRESLEY) discovers what appears to be a 
treasure chest in the hull of an old brigantine named Port 
of Call. Intrigued by the prospect of sudden wealth, he goes 
to Captain Jack (FRANK McHUGH), owner of a marine 
supply store and best source of nautical lore in the area. 
Jack, nervous ex-star of a TV kiddie show about the sea 
who unfortunately fears the water, says Joe Symington can 
supply information about the Port of Call. Symington is the 
only descendant of the ship’s skipper. 
At the Symington home, a group of young, way-out artists 
are engaged in a yoga session. Ted finds Joe, who turns out 
to be a gorgeous girl named Joe (DODIE MARSHALL). He has 
seen her previously, dancing at the Easy Go-Go, a dockside 
discotheque in which he used to be a partner with his best 
friend Judd Whitman (PAT HARRINGTON). Jo, full-time 
hostess to the unemployed artists in town, say the ship 
carried a cargo of coffee plus a valuable chest of Spanish 
pieces-of-eight. 
Discharged from the Navy, Ted cons Judd into helping him 
reclaim the fortune. Judd agrees only if his buddy will return 
to work at the club. As they prepare to leave for the trea- 
sure site, Captain Jack gets seasick and is replaced by Jo. 
When she learns of their mission, she is furious. She tells 
Ted he’s a fortune hunter just like everyone else. But she 
agrees to help only if the money goes towards an art center 
for all her friends. 
Before the problem is resolved, a ship approaches. It be- 
longs to a beautiful playgirl Dina Bishop (PAT PRIEST), 
accompanied by traveling companion Gil Corey (SKIP 
WARD). The couple earlier saw Ted dive to work on the 
mine and secretly descended to photograph the operation. 
Suspicious, Gil re-examines the picture he shot and spots 
the chest. Determined to get to it first, he fakes a dead bat- 
tery cable and insists Ted’s boat tow him to shore. 
Gil then convinces Captain Jack that Ted is a crook with 
foul plans and the pair go to Ted’s boat for the diving 
equipment. A bitter fight ensues while a confused Jack 
hurries the gear back to his shop. He swears neither boy 
will get their hands on it. 
Ted rushes to Jo, knowing she can set old friend Jack 
straight. Meanwhile, Dina kidnaps Jack while Gil steals his 
equipment. Both teams meet at high sea. Gil and Dina have 
already dived for the chest and are about to salvage it 
when Ted descends. After another fight, during which Ted 
floats Gil helplessly to the surface, the struggle is over. 
Ted insists on dividing the sum equally between Jo, Judd 
and Captain Jack, only to discover the coins are copper 
rather than gold. The ‘‘fortune”’ is worth less than $4,000. 
The quartet decides to pool the money as a down payment 
on Jo's art center and Judd throws a benefit at theEasy 
Go-Go to raise the remainder. 
The way Ted sings and kisses Jo indicated he may have lost 
a fortune, but found a real-live treasure. 
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CREDITS 


Producer, Hal Wallis; Associate Producer, Paul Nathan; Director, John 
Rich; Screenplay, Allan Weiss and Anthony Lawrence; Cinematogra- 
pher, William Margulies, A.S.C.; Film Editor, Archie Marshek, A.C.E.; 
Technical Advisor, Colonel Tom Parker; Background Music Score Com- 
posed and Conducted by Joseph J. Lilley; Vocal Accompaniment by 
The Jordanaires; Choreography, David Winters; Costumes, Edith Head; 
Art Direction, Hal Pereira and Walter Tyler; Set Decoration, Robert 
Benton and Arthur Krams; oSund, John Carter and Charles Grenzbach. 


RUNNING TIME: 95 MINUTES 


EXPLOITATION 


LOOK TO THE TOP OF THE CHARTS 


A NEW ELVIS PRESLEY E.P. IS AVAILABLE FROM RCA VICTOR RECORDS! 


The groovy and swinging sounds of the king of the teen set—Elvis Presley—have been 
captured in a special E.P. 45 record by RCA Victor records. The recording is enclosed in 
an attractive jacket cover that will add to Paramount's highly effective advertising cam- 
paign for the film. 


The following songs, which Elvis sings in the film, are in the RCA Victor E.P.: EASY COME, EASY 
GO, THE LOVE MACHINE, YOGA IS AS YOGA DOES, SING YOU CHILDREN, YOU GOTTA STOP, 
I’LL TAKE LOVE. 


RCA Victor has set a giant national promotion campaign for the E.P. in conjunction with the general re- 
lease of the film. They have created in addition to the specially-designed E. P. cover, striking point-of- 
sale materials and promotional items which include colorful displays, eye-catching window streamers, 
and counter cards. This impressive campaign will be supported by an all-out publicity effort. 
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RCA VICTOR 
presents 


IN THE ORIGINAL SOUNDTRACK RECORDING 
FROM THE PARAMOUNT PICTURE 


A HAL WALLIS propuction 
EASY COME, EASY GO 
JHE LOVE MACHINE 
YOGA 1S AS YOGA DOES 
YOU GOTTA STOP 
SING YOU CHILDREN 
PLL TAKE LOVE 


“ASK FOR 1967 COMPLETE FULL COLOR CATALOG 


NOTE: Dealers, disc jockeys and all other participants in this sensational music promotion are being strongly urged 
by RCA to fully cooperate with local exhibitors playing “Easy Come, Easy Go.” Contact your local RCA Victor representa- 
tive, participating retail outlets and radio stations to arrange for promotions tying in with your theatre and playdate. 


RCA VICTOR RECORDS — DISTRIBUTOR LIST: 


RCA DISTRIBUTORS, INC., SOUTHERN WHOLESALERS, 
991 Broadway, Albany, N.Y. INC., 2500 Schuster Drive, 
12204. 518 465 7346 Cheverly, Md. 20781. 301 


SIDLES COMPANY, 7302 Pac- 
NO. Port Washington Rd., ific St., Omaha, Nebr. 68114. 


THE PERRY SHANKLE CO., 
1801 S. Flores St., San An- 
tonio, Tex. 78206. 512 223 


RADIO & APPLIANCE DISTR., RCA VICTOR DISTR. CORP., 
INC., 95 Leggett St., E. Hart- Fairfax & Funston Roads, 
ford, Conn. 06108. 203 528 Kansas City, Kans. 66115. 


TAYLOR ELECTRIC CO., 4080 


Milwaukee, Wis. 53212. 414 402 393 2233 


RCA VICTOR DISTR. CORP., 
1500 Marietta Bivd., NW 
Atlanta, Ga. 30318 404 355 
2960 


D & H DISTR®SUTING CO., 
2025 Worcester St., Balti- 
more, Md. 21230. 301 727 
5100 


INTERSTATE DISTRIBUTING 
CO. 1st class: 457 Daniels, 
Billings, Mont. 59102. 4th 
class: Box 2523, Billings, 
Mont. 59102. 406 245 5141 


THE EASTERN CO., 620 Mem- 
orial Dr., Cambridge, Mass. 
617 876 4720 


SOUTHERN RADIO CORP., 
1625 W. Morehead St., Char- 
lotte, N.C. 704 376 4461 


322 3500 


OHIO APPLIANCES, INC., 
7624 Reinhold Dr., Cincin- 
nati, O. 45237. 513 821 6414 


MAIN LINE CLEVELAND, INC., 
1260 E. 38 St., Cleveland, 0. 
44114. 216 391 1800 


ADLETA CO., INC., 1914 Cedar 
Springs Ave., Dallas, Tex. 
214 741 3152 


WARD TERRY & CO. 1st class: 
Box 869. 4th class: 70 Rio 
Grande Blvd., Denver, Colo. 
80201. 303 266 3181 


RCA VICTOR DISTR. CORP., 
7400 Intervale Ave., Detroit, 
Mich. 48238. 313 834 3500 


6581 


D & H DISTR. CO. 1st class: 
P.O. Box 1967. 4th class: 
2525 N. 7th St., Harrisburg, 
Pa. 17105. 717 761 2800 


RADIO-TV CORP., RCA Victor 
Record Dept., 432 Keawe St., 
Honolulu, Hawaii 96813. 50 
2901 


ART JONES & CO., INC. 1st 
class: P.O. Box 27. 4th class: 
4301 Gulf Freeway, Houston, 
Tex. 77001. 713 223 4281 


ASSOCIATED DISTR., INC., 
210 S. Meridian St., Indian- 
apolis, Ind. 46225. 317 634 
2593 


913 281 3075 


MC CLUNG APPLIANCES. Ist 
class: P.O. Box 3266. 4th 
class: 310 Georgia St. N.E., 
Knoxville, Tenn. 37917. 615 
524 1811 


RCA VICTOR DISTR. CORP., 
6051 Telegraph Road, Los 
Angeles, Calif. 90022. 213 
723 6661 


MC DONALD BROS. CO., INC., 
994 South Bellevue, Mem- 
phis, Tenn. 38102. 901 948 
2771 


SEA COAST APPLIANCE 
DISTRS. Ist class: P.O. Box 
546, Hialeah, Fla. 33011. 4th 
class: 3575 N.W. 60th St., 
Miami, Fla. 33142. 305 635 
0951 


964 4321 


F. C. HAYER CO., 250 Third 
Ave. N., Minneapolis, Minn. 
55401. 612 339 0201 


KRICH—NEW JERSEY, INC., 
428 Elizabeth Ave., Newark, 
N.J. 07112. 201 248 7400 


MC DONALD SALES CORP., 
5500 Jefferson Highway, New 
Orleans, La. 70123. 504 733 
6653 


BRUNO—NEW YORK, _INC., 
460 W. 34th St., New York, 
N.Y. 10001. 212 564 2424 


DULANEY’S, 100 N.W. 44th 
St., Oklahoma City, Okla. 
73118. 405 528 0511 


RAYMOND ROSEN & CO., 
INC., 51st St. & Parkside 
Ave., Philadelphia, Pa. 
19131. 215 878 2200 


HAMBURG BROS., INC., Office 
Bldg., 24th & A.V.R.R., Pitts- 
burgh, Pa. 15222. 412 471 
0808 


COMMERCIAL DISTR., 50 
Diamond St., Portland, Me. 
04100. 207 775 5644 


NORTH PACIFIC SUPPLY CO., 
INC., 2950 N.W. 29th Ave., 
Portland, Ore. 97210. 503 
228 9576 


HUISH DISTR. CO., 2525 S. 
8th West, P.O. Box 15038, 
Salt Lake City, Utah 84115. 
801 486 7611. 
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CALECTRON, 33 Gough St., 
San Francisco, Cal. 94103. 
415 621 3400 


FIDELITY ELECTRIC CO., 
INC., 5301 Shilshole Ave., 
Seattle, Wash. 98107. 206 
784 9100 


INTERSTATE SUPPLY CO., 
Record Div., 2218 S. Jeffer- 
son St., St. Louis, Mo. 63104. 
314 776 1020 


MORRIS DISTR. CO., 1153 W. 
Fayette St., Syracuse, N.Y. 
13201. 315 475 6531 
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ACHIEVE EASY SUCCESS AT THE BOXOFFICE WITH THIS wit! 


COLORFUL TABLOID HERALD yg, 


FEATURING ELVIS PRESLEY AT HIS EXCITING BEST! 


Create excitement and build added interest and enthusiasm for your playdate with this color- 
ful, four-page 8/2 x 11 Tabloid Herald. Eye-catching, fun-filled and loaded with boxoffice 
‘sell,’ this tremendous promotion item will help give maximum impact to your campaign. 


Use the herald for increasing coverage so that you insure saturation exposure for 
the film as well as your theatre and playdate, name of your second feature, or 
even an ad for a local merchant who agrees to distribute the Herald and share in 
the already low cost. 


HOW TO DISTRIBUTE THE HERALD $7.50 Per thousand F.0.B. 
Plant Imprinted at following prices 


° 3 perineal pieces and take advantage First 1,000 ........ $5.00 oo 
of special bulk postage rates. 

® Distribute to automobile dealers, auto supply stores Added thousands, $3.50 Per thousand 
and other outlets dealing in automotive services Over 4,000 $3.00 Per thousand 
and products. Folding—$2.00 Per thousand 

® Make available to be handed out to members of Rush Your Order Direct to 
local racing and stock car clubs. HARRY K. McWILLIAMS 

® Have a few students distribute them to their school- 431 W. 28th St., N. Y., N. Y. 10001 
mates before and after class sessions. 212-695-0016 for Rush Orders 

® Make them available to establishments where the 

Shipping—by Parcel Post Special. We will 


younger generation congregates (candy store, 
bill you for postage charges. Large ship- 


bowling alley, amusement park, youth centers, etc.). 
® Give them to your patrons prior to your playdate. ments by truck. Shipping charges collect. 


® Have merchants put them in bags and packages. 


epee 


ATTRACT THAT ALL-IMPORTANT KIDDIE MARKET 


WITH THIS EXCITING 
AND FUN-FILLED 
COLORING CONTEST 


Here’s an excellent promotion gimmick that 
was specifically designed to interest and in- 
trigue that very significant kiddie market. 
Create enthusiasm and generate excitement 
for “Easy Come, Easy Go” with an exciting 
coloring contest that’s loads of fun. 


WAYS TO USE THE CONTEST 


Use the coloring contest as a herald. Have su- 
permarkets stuff them in their packages and 
distribute them out on the street. 
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Plant the contest in local newspapers. Offer 
guest tickets to the winners and display the win- 
ning entries in your lobby. Distribute copies of 
this coloring contest to schools. Boy and Girl 


Scout troops and various other children’s or- 
ganizations. 


Make sure that all the children’s clothing stores 
in your area have an ample supply of the con- 
test. The stores can run their own contest in 
conjunction with your playdate. 


Order MAT 4X 
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BANNER DISPLAYS 


MATERIALS CHECK LIST 


ACCESSORIES 


REGULAR THEATRE 
TRAILER 


(Order from your local branch of 


GET IN THE GROOVE 
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FREE LOBBY SPOT 


TECHNICOLOR 
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Streamer: 15’ long, $21.50 
each. Valance: $2.15 per 
running foot; minimum 
length 10 feet. 6’ x 3’ 
red, white and blue fan 
drapes with gold fringe: 
$5.75 apiece. Flag Wall 
Banner 9’ x 12’. Single 
Faced $80.00. Double 
Faced $145.00. Badge 50¢ 
each. Manufactured by 
National Flag and Display 
Co., 43 West 21st St., 
New York, N.Y. 10010. 
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Order from your local NATIONAL SCREEN SERVICE 


The music of Elvis Presley in “Easy Come, Easy 
Go,” is the swinging aspect that will have your 
patrons gathering at the boxoffice to see this 
fun-filled film. This lobby spot, which contains 
the exciting best of this film, will make a power- 
ful and effective addition to your campaign. 
Use it to supplement your advance and current 
promotion of the film. Creating added en- 
thusiasm means added boxoffice profits. 


The gratis lobby spot is available to all exhibi- 
tors. It is a two-sided, 45 rpm record, contain- 
ing ‘sell’ for advance as well as current promo- 
tion. Use in your lobby (on phonograph), over 
your audio system and through your loud- 
speakers. 


Order from Paramount 
Field Advertising & Publicity Dept. 


(See coupon on back page) 
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National Screen Service) 


FREE: TV TRAILERS 
AND TELOP CARD 


Available are TWO 60-Second Spots and TWO 20- 
Second Spots. Also available is a TV TELOP card. 


Order from Paramount Pictures Exploitation Dept. 
See coupon on back page 


FREE: RADIO SPOT 
ANNOUNCEMENTS 


The radio spots available have been aimed pri- 
marily at the teen-age market. Each set of spots 
consists of THREE 60’s, THREE 30’s, and ONE 10. 


Order from Paramount Pictures Exploitation Dept. 
See coupon on back page 


FREE: SPECIAL 
LOBBY SPOT 


Order from Paramount Pictures Exploitation Dept. 
See coupon on back page 


SET OF 12 FULL 
COLOR STILLS 


(Order from your local branch of 
National Screen Service) 


SPECIAL TIPS 


DANCE TIE-UP 


Arrange with a popular dance studio in your town to organize a 
frug, monkey or any other popular style of dance contest. This 
might be held in a local night club, with the tab being picked up 
by the theatre for winners. Then, for publicity mileage, have win- 
ner dance in front of your theatre on opening day to the music 
of ‘‘Easy Come, Easy Go.” 


RADIO CONTEST 


Plan a radio contest co-sponsored by a radio station or disc 
jockey based on the theme of Elvis Presley’s music. Have con- 
testant name as many films as Elvis appeared in, with the total 
number of songs he has sung in his films. Winners should be given 
prizes as well as free passes to the film. 


PRESLEY FAN CLUBS 


Contact the local chapter of the Elvis Presley Fan Club. These 
loyal supporters should be enthusiastic about helping promote 
your playdate—especially for passes. Get them to publicize 
“Easy Come, Easy Go” in schools, record hops, teenage hang- 
outs, etc. 


BIKINI TIE-INS 


Bathing suits are getting briefer in material but bigger, attention- 
wise. Ballyhoo the bathing suit angle by tie-ing in with a big de- 
partment store or women’s stores. Get merchants to use the stills 
of bikini-clad girls (4#10234/17, 18, 43, 44) in their ads and at 
point-of-purchase. Offer an on-stage promotional fashion show 
of the latest in bikini styles and be sure local media representa- 
tives are there to cover the event. 


LOCAL PREMIERE FOR TEENAGERS 


Invite your local VIP teenagers like class and school presidents, 
school newspaper editors, reviewers, sports figures, etc. to the 
film's premiere. Also invite local media personalities, principals, 
clergymen and other influentials who can ballyhoo the ‘‘good 
clean fun’’ aspects of ‘Easy Come, Easy Go.” 


TREASURE CHEST 


Work with a local popular disc jockey on a contest where an in- 
teresting looking treasure chest, filled with marbles or a similar 
substitute, is placed in your lobby. The public is invited to stop 
by your theatre and guess the correct number of marbles in the 
chest. Another variation of this contest would be for the dj to con- 
duct a treasure hunt for the key which could be hidden some- 
where in your community. Appropriate prizes could be awarded. 


NAVY COOPERATION 


Take advantage of the navy footage in ‘‘Easy Come, Easy Go”’ 
to arrange for a spectacular color guard on your opening night. 
In exchange for a temporary navy recruiting office outside your 
theatre, you should easily get navy cooperation. Work on other 
promotion stunts such as a navy band and a float that is a com- 
bination recruiting float and endorsement for your playdate. 


DIVING EQUIPMENT PROMOTIONS 


Fins, masks, diving suits and complete diving equipment gets a 
big plug in ‘Easy Come, Easy Go.'’ With summer coming, now 
is the ideal time to work on a tie-in involving diving equipment. 
Get Stills, (4#10234/47, 53) etc. displayed at retail locations in 
exchange for a display of diving equipment in your lobby. 


OUTBOARD MOTOR BOAT TIE-IN 


‘‘Easy Come, Easy Go”’ presents an ideal tie-in with distributors 
and retailers of outboard motors and outboard motor boats. Ar- 
range for a display of your stills (#10234/24, 48) and playdate 
material at all retail locations in exchange for an impressive and 
colorful display of boating equipment outside your theatre. 


RADIO SPOTS 


60 SECONDS 


Hey, floppers—flip out!—with ELVIS PRESLEY in 
Hal Wallis’ new production, “EASY COME, EASY 
GO.” It’s Elvis! Elvis Presley geared to a new high 
in entertainment and thrills . . . scuba diving, 
singin’ and swingin’ in an ocean of fun, adventure 
and songs! ELV/S!—making the scene with some of 
the most luscious lovelies who ever filled a bikini! 
ELVIS!—rockin’ and sockin’ on the waterfront! 
ELVIS!—bustin’ out all over with tunes that are 
total! ELV/S!—turning on the In-Crowd full blast in 
“EASY COME, EASY GO.” Hear Elvis’ 45 E.P. 
soundtrack recording featuring six soundsational 
rockers including: “Easy Come, Easy Go,” “The 
Love Machine,” “Yoga Is As Yoga Does,” “Sing 
You Children,” “You Gotta Stop,’ and “I'll Take 
Love.” See Elvis in the biggest, block-bustin’est 
ELVIS PRESLEY flick ever! “EASY COME, EASY 
GO.” From Paramount Pictures in Technicolor, 
Openingnc sia. cke BES... Lee: theatre. 


30 SECONDS 


Hey, floppers—flip out!—with Elvis Presley in Hal 
Wallis’ new production, “EASY COME, EASY GO.” 


It’s Elvis! Elvis Presley geared to a new high in 
entertainment and thrills . . . scuba diving, singin’ 
and swingin’ in an ocean of fun, adventure and 
songs! Hear Elvis’ 45 E.P. soundtrack recording fea- 
turing six soundsational rockers. See Elvis in his 
biggest, block-bustin’est flick ever! “EASY COME, 
EASY GO.” From Paramount Pictures in Techni- 
COM; “ORSNING iw. ss ST, See ee nea 
theatre. we ——_______ 


10 SECONDS 

Flip out with ELVIS PRESLEY in Hal Wallis’ produc- 
tion, ‘EASY COME, EASY GO.” Hear Elvis sing six 
new songs. See Elvis in his biggest yet. “EASY 
COME, EASY GO.” From Paramount Pictures in 
Technicolor, opening .......... GP TNE LS 
Gao theatre. 


TIE-IN STILLS 


1. MUSIC STORES—10234-38. 2. BEAUTY SALONS—10234-14. 3. SPORTS SHOPS—10234-53. 
4. BEACH WEAR—10234-18. 5. SPORTS WEAR—10234-10. 6. COSTUME JEWELRY—10234-22. 
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DELUXE HiRiSE STANDEE 


Something outstandingly new and dramatic in display advertising 


A. It’s attention-arresting. Off-the-floor, at eye-level, this novel hi-rise 


display is A-1 advertising! 


B. Budget-priced. Invest a mere $9.95, and attract dozens of additional 
customers. (Plus $1.50 for the hi-rise extension pole which you can use 


week-after-week on other standees you order from us.) 


C. Convertible. Made for two-way use, this floor-to-wall display is 
simply adaptable. If floor space is limited or legally restricted, hang 


it on the wall. 
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Order from your nearest 
NATIONAL SCREEN EXCHANGE 
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Hear ELVIS’ 45 EP sound track recording of “Easy Come’ Easy Go“on RCA Victor! 
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PRODUCTION 
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This advertising material has been approved under the MPAA 
Advertising Code as a self-regulatory procedure of the & 
Motion Picture Association of America. 2 


All inquiries on this procedure, which is voluntarily subscribed 
to by the major motion picture companies, may be addressed 
to: Advertising Code Administrator, Motion Picture Associa- 
tion of America, 522 Fifth Avenue, New York City 36, N. Y. 
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PRESLEY 
Excitement! Adventure unde’ 
the sea! 


JA 


Easy come, 
Easuico 


Hal WaLLIS ‘comuor 
j A PARAMOUNT PICTURE 


PRODUCTION 


45 LINES MAT 102 
3 inches 


Elvis! Excitement! 
Adventure under 
the sea! 


singin... 
PARAMOUNT 


ee Ss 
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PRODUCTION 


DODIE MARSHALL: PAT PRIEST: PAT HARRINGTON - SKIP WARD - FRANK McHUGHnsELSA vi nas 


AT UVEN oer os Sis bra faa rte rer a ht ey ee eee eR atas To iy, 2 er eT RE EY, 


3 COILS. x {ie Pie fA ee 300 LINES MAT 302 
PMCS. 5 oes BEES 21 inches 
PARAMOUNT PICTURES >» 
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Excitement! 
Adventure 
under the sea! 
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SPECIAL AD 
FOR 
MULTIPLE RUNS 


WED. TOMW NO 


Ree AN AAP ney 


Skin-diving = 
for treasure, 
adventure 
and fun! 
E201 fi amNY @ eae eA— <= 


eos OOS BN EE ots : tat 5 x ee tet se oe Sompemieapeageenioggeaetemeceneiomaaaay [2 a es ee 
SPccot or season ore a 3 eis SS 33 eee ————————<$<______. 
PRODUCTION 


TAR RIN iG 


DODIE MARSHALL: PAT PRIEST: PAT HARRINGTON: SKIP WARD: FRANK McHUGH ans ELSA LANCHESTER [Hear E145 & sound tack 


DIRECTED BY 


ALLAN WEISS and ANTHONY LAWRENCE - JOHN RICH: tecumeonon’ Piz 7°09 Se ce vero” °° 


L PICTURE 
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COMPLETE CAMPAIGN MAT .. . oRver SPECIAL MAT No. 1 
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Adventure und th 


Skin-diving 
for 
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$ : EASES SO 
| ” ELVIS ome 
Hal WaLUIS ee are 
— a Easy Cone, Easy 60" on CA Vt PARAMOUNT PICTURES onc PRESLEY one 

BODIE MARSHALL: PAT PRIEST: PAT HARRINGTON SKIP WARD- FRANK McHUGH ans ELSA LANCHESTER 

ALCAN WEISS ang ANTHONY LAWRENCE -JOHN RICH: tecumicoumn [Pi Bass ¢ om aL 
PRESLEY G GY wee 
Excitement! Adventure under — ae 


the sea! 


PRESLEY 
Excitement! 
Adventure 


Fasy col 


Hal Walls "our 
A PARAMOUNT PICTURE 


PRODUCTION 


PRODUCTION: 


TOCHINCOLOR® a raramount Picture 


PARAMOUNT PICTURES. 
Easy 4coMe, 


DODIe MARSHALL: PAT PRIEST: PAT HARRINGTON: SKIP WARD- FRANK McHUGH so ELSA UNSER 
ALLAN WEISS ana ANTHONY LAWRENCE - JOHN RICH-recunscouna [P2248 


These mats may be ordered singly by number at the regular price. Individual mats are shown on the advertising and publicity pages. 
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xcitement! Adventure 


Skin; 

diving 
for treasure, 

adventure 


and ANTHONY LAWRENCE 


TWENTY-FOUR SHEET ONE-SHEET 


POSTERS anv LOBBIES 


ALSO AVAILABLE: 
SET OF EIGHT 11x 14s ¢ WINDOW CARD 


14x 36 INSERT CARD ¢ 40x 60 POSTER 


Order from National Screen Service (See Coupon) 


SIX-SHEET 
aSenmmnmRHmeEwe ee eeHRHeHeeeeee ees = mamma eh m@ 
“EASY COME, EASY GO” 
; Order Blank FOR Order Blank 
To: PARAMOUNT PICTURES FIELD ADVERTISING H PORN TION 
AND PUBLICITY DEPT. ORDE aout 
1501 Broadway, New York, N. Y. 10036 S nance 
Note: In Canada order from your local Paramount Branch cl Le ater. 
Daa be ORI APER ADVERTISING CAMPAIGN 
Please send the following material on‘EASY COME, EASY GO” ‘ L 
P : BLANK One Sneets . ‘aga apa pceeeamanesi > pie 
ets of FREE COLOR TV Spots (to be used on station ) g Three Sheets : roe sn oe. 
—sets of FREE B & W TV Spots (to be used on station ) AND 1 ciciniienialaiiiasa en, Ree e 3 Col. Mate, 4 si 
sets of FREE Radio Spots (to be used on station _____) | momar ay: ioe ig agian ny py are 
ar De eh sane chars eS. ol. Mats, Nos. 
Telop Cards-—F REE PASTE ON - FOR AWAY-FROM-THEATRE ADVERTISING 6 Col. Mats, Nos. 
FREE—Lobby Spot Brodie UW alee! j : 
Scag POST er ee eee Special #1 
5 a a a a Na cme = 90a Bo ee eee ——————— 
Theatre Playdate CARD ROR EASE, | “ 36 art Catt Theatre Playdate 


sealant i sania lagen bins rh ermal on hag ee es!) eee 8) Fane ed Peet AL ee EY Va, ee NPM ie 
City State Zip Code Set of 12 Color Stills City State Zip Code 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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